CHICAGO, IL, Metro - 9 P18+ Profiles of AUDACY RADIO Listeners!
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And, Yes! You ARE Smart Enough to Read a Bloomberg Terminal. So get ready to Learn!
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o\ Audacy

37.7% or 2,749,830 of CHICAGO Metro Adults 18 or older Listened to AUDACY RADIO in the past 7 days.
Typical Adults 18 or older who Listened to AUDACY RADIO in the past 7 days are 50.7 years old (5.1% older
than average) and have a $116,829 (8.% higher than average) annual household income.
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mM 9.8% or 713,201 of CHICAGO Metro Adults 18 or older Listened to WBBM-AM in the past 7 days.
NEWSRADIO Typical Adults 18 or older who Listened to WBBM-AM in the past 7 days are 58.9 years old (22.3% older
than average) and have a $114,708 (6.% higher than average) annual household income.
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9.5% or 692,252 of CHICAGO Metro Adults 18 or older Listened to WBBM-FM in the past 7 days.
Typical Adults 18 or older who Listened to WBBM-FM in the past 7 days are 42.2 years old (12.5% younger
than average) and have a $119,843 (10.8% higher than average) annual household income.
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Radio Stations: WBBM-FM
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9.5% or 688,522 of CHICAGO Metro Adults 18 or older Listened to WUSN-FM in the past 7 days.
Typical Adults 18 or older who Listened to WUSN-FM in the past 7 days are 50.6 years old (4.9% older than
average) and have a $124,910 (15.5% higher than average) annual household income.

US99

« CHICAGO'S HOTTEST COUNTRY *
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CHICAGO'S FINEST ROCK

10.1% or 732,421 of CHICAGO Metro Adults 18 or older Listened to WXRT-FM in the past 7 days.
Typical Adults 18 or older who Listened to WXRT-FM in the past 7 days are 55.1 years old (14.3% older than
average) and have a $127,172 (17.6% higher than average) annual household income.
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37.7% or 2,749,830 of CHICAGO Metro Adults 18 or older Listened to AUDACY RADIO in the past 7 days.
Adults 18 or older who Listened to AUDACY RADIO in the past 7 days are 11.9% more likely to be a college

.\ AUdacy graduate, 6.5% more likely to work full-time, 15.2% more likely to be married, 10.5% more likely to be a

parent of 1 or more children under 18.
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NEWSRADIO
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9.8% or 713,201 of CHICAGO Metro Adults 18 or older Listened to WBBM-AM in the past 7 days.

Adults 18 or older who Listened to WBBM-AM in the past 7 days are 15.9% more likely to be a college
graduate, 6.9% less likely to work full-time, 29.8% more likely to be married, 16.4% less likely to be a parent
of 1 or more children under 18.
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Radio Stations: WBBM-AM
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9.5% or 692,252 of CHICAGO Metro Adults 18 or older Listened to WBBM-FM in the past 7 days.
Adults 18 or older who Listened to WBBM-FM in the past 7 days are 20.5% more likely to be a college
graduate, 19.% more likely to work full-time, 6.7% more likely to be married, 42.5% more likely to be a
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Radio Stations: WBBM-FM
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* CHICAGO'S HOTTEST COUNTRY *

US99

9.5% or 688,522 of CHICAGO Metro Adults 18 or older Listened to WUSN-FM in the past 7 days.
Adults 18 or older who Listened to WUSN-FM in the past 7 days are 1.1% more likely to be a college
graduate, 6.3% more likely to work full-time, 14.7% more likely to be married, 11.% more likely to be a

parent of 1 or more children under 18.
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Radio Stations: WUSN-FM
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CHICAGO'S FINEST ROCK

10.1% or 732,421 of CHICAGO Metro Adults 18 or older Listened to WXRT-FM in the past 7 days.
Adults 18 or older who Listened to WXRT-FM in the past 7 days are 41.1% more likely to be a college
graduate, 13.% more likely to work full-time, 27.6% more likely to be married, 9.6% less likely to be a parent

of 1 or more children under 18.
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Radio Stations: WXRT-FM
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37.7% or 2,749,830 of CHICAGO Metro Adults 18 or older Listened to AUDACY RADIO in the past 7 days.
\ Adults 18 or older who Listened to AUDACY RADIO in the past 7 days are 10.2% more likely to own their
. AUdacy home, 3.% more likely to own a higher valued home, 7.3% more likely to have a single-family home, 9.6%

more likely to have a dog.

m Own/Rent/Other: Adults 18 or older mﬁm Type of Home: Adults 18 or older 4{™ Pets in Home: Adults 18 or older
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9.8% or 713,201 of CHICAGO Metro Adults 18 or older Listened to WBBM-AM in the past 7 days.
wm Adults 18 or older who Listened to WBBM-AM in the past 7 days are 20.2% more likely to own their home,

NEWSRADIO 4.2% more likely to own a higher valued home, 9.2% more likely to have a single-family home, 15.3% less

-
J8oat_1od of likely to have a dog.
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9.5% or 692,252 of CHICAGO Metro Adults 18 or older Listened to WBBM-FM in the past 7 days.
Adults 18 or older who Listened to WBBM-FM in the past 7 days are 8.% less likely to own their home, 10.4%
more likely to own a higher valued home, 1.4% more likely to have a single-family home, 21.2% more likely to

have a dog.
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9.5% or 688,522 of CHICAGO Metro Adults 18 or older Listened to WUSN-FM in the past 7 days.
Uwg Adults 18 or older who Listened to WUSN-FM in the past 7 days are 23.5% more likely to own their home,
7.6% more likely to own a higher valued home, 16.6% more likely to have a single-family home, 26.3% more

* CHICAGO'S HOTTEST COUNTRY *

likely to have a dog.
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EEXRT

CHICAGO'S FINEST ROCK

likely to have a dog.

10.1% or 732,421 of CHICAGO Metro Adults 18 or older Listened to WXRT-FM in the past 7 days.
Adults 18 or older who Listened to WXRT-FM in the past 7 days are 33.8% more likely to own their home,

2.2% more likely to own a higher valued home, 15.3% more likely to have a single-family home, 4.6% less
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37.7% or 2,749,830 of CHICAGO Metro Adults 18 or older Listened to AUDACY RADIO in the past 7 days.
Adults 18 or older who Listened to AUDACY RADIO in the past 7 days are 1.2% more likely to look up D-I-Y

.\ AUdacy advice online, 4.4% more likely to always vote in local elections, .3% more likely to belong to a gym, 5.%

more likely to fly domestic past yr.
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9.8% or 713,201 of CHICAGO Metro Adults 18 or older Listened to WBBM-AM in the past 7 days.
mM Adults 18 or older who Listened to WBBM-AM in the past 7 days are 6.8% more likely to look up D-I-Y

NEWSRADIO advice online, 15.8% more likely to always vote in local elections, 18.6% less likely to belong to a gym,
3.2% more likely to fly domestic past yr.
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9.5% or 692,252 of CHICAGO Metro Adults 18 or older Listened to WBBM-FM in the past 7 days.
Adults 18 or older who Listened to WBBM-FM in the past 7 days are 2.9% less likely to look up D-I-Y advice
online, 10.3% less likely to always vote in local elections, 17.4% more likely to belong to a gym, 15.7%

more likely to fly domestic past yr.
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9.5% or 688,522 of CHICAGO Metro Adults 18 or older Listened to WUSN-FM in the past 7 days.
Adults 18 or older who Listened to WUSN-FM in the past 7 days are 8.% less likely to look up D-I-Y advice
online, 5.1% more likely to always vote in local elections, 12.5% more likely to belong to a gym, 5.6% less

likely to fly domestic past yr.
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CHICAGOD'S FINEST ROCK

10.1% or 732,421 of CHICAGO Metro Adults 18 or older Listened to WXRT-FM in the past 7 days.
Adults 18 or older who Listened to WXRT-FM in the past 7 days are 4.7% less likely to look up D-I-Y advice
online, 18.2% more likely to always vote in local elections, 7.6% more likely to belong to a gym, 16.4%

more likely to fly domestic past yr.
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Past 30-days QSR Users: Adults 18 or older
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26.6% more likely to smoke cigarettes.

37.7% or 2,749,830 of CHICAGO Metro Adults 18 or older Listened to AUDACY RADIO in the past 7 days.
Adults 18 or older who Listened to AUDACY RADIO in the past 7 days are 3.6% more likely to use QSRs past
mo., 6.6% more likely to use Sit-Down Restaurants past mo., 18.4% more likely to use Casinos past yr.,
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likely to smoke cigarettes.

9.8% or 713,201 of CHICAGO Metro Adults 18 or older Listened to WBBM-AM in the past 7 days.
Adults 18 or older who Listened to WBBM-AM in the past 7 days are 1.% less likely to use QSRs past mo.,
4.9% more likely to use Sit-Down Restaurants past mo., 38.8% more likely to use Casinos past yr., 5.7% more
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Microbrew / Craft Beer

u CHICAGO

Metro Qual intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Pizm  Meden  Chinese

Cotee  wskan  Bagel/
oot/ eurgers/

Bakery  sporss Bar

wings/ Steakhouse Upscale  indisn f
Thai f
other
Asian

mwho Listened to WBBM-AM in the past 7 days = CHICAGO

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to WBBM-AM in the past 7 doys (1258000000 17.6%

[e[=1eP 0 1,707,942 23.4%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines  pgomersy

5.5%
m 9.9%
5.3%
e
2.2%

50,5%

24.4%
Table Games (Craps, Poker, etc.)

Bar / Nightclub
Upscale Restaurant
Stage Show / Concert

Sports Betting

Spa
Other Gambling

Used Past 30-days: Adults 18 or older

&Y

6.0%

665,135

439,686

hs: Yes

Casinos visited past 12
H CHICAGO

125 Ay ]

= who Listened to WBBM-AM in the past 7 days
438
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Radio Stations: WBBM-AM

ijuana / Cannabis

= who Listened to WBBM-AM in the past 7 days

Cigarettes Vape

BCHICAGO



Past 30-days QSR Users: Adults 18 or older

U 1time

%
2 times

3 times

4 times

5 times

6 -9times

16.2%
13.9%

®who Listened to WBBM-FM in the past 7 days
Total Monthly QSR Users:
90.9%

10 times or more

B CHICAGO
Avg. Monthly QSR Meals:

e PN 0
6,152 825

likely to smoke cigarettes.

9.5% or 692,252 of CHICAGO Metro Adults 18 or older Listened to WBBM-FM in the past 7 days.
Adults 18 or older who Listened to WBBM-FM in the past 7 days are 7.7% more likely to use QSRs past mo.,
6.7% more likely to use Sit-Down Restaurants past mo., 16.8% more likely to use Casinos past yr., 8.5% more

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

2 times

3 times

4 times

5 times

6-9times

10times or more
® who Lis’tened to WBBM-FM in the past 7 days B CHICAGO
Total Monthly Sit-Down Restaurant Users:  Avg. hly Sit-Down

Meals:

Drank Past 30-days: Adults 18 or older
Any Type of Saer

2,uSl,BEﬂ 28.2%

i o
I 9.4%

= who Listened to WBBM-FM in the past 7 days
CHICAGO

Liguor

Wine

Imported Beer
Domestic Light Beer
Domestic Regular Beer
Microbrew / Craft Beer

B CHICAGO

Metro Scarborough R2 2025: Sep24-Jul25 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Bagel / -mg;/ steakhouse Upscale mllzn/
Donut/  Burger
Bakery snmlu

Pizz  wesian  chivese !! nafan

r.onu hr omr

Asian

= who Listened to WBBM-FM in the past 7 days B CHICAGO

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to WBBM-FM in the post 7 doys _

awerco 23.0%

Past 12 months Casino Activities: Adults 18 or older

401,371 5. 556

m 9.1%
.3%

5
3.3%
2.2%

51.596
LR 1.7%

Table Games (Craps, Poker, etc-)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Spa

Other Gambling

hs: Yes

Casinos visited past 12

Used Past 30-days: Adults 18 or older

665,135
/ Cannabis

® who Listened to WBBM-FM in the past 7 days ® CHICAGO

407
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Cigarettes

®»who Listened to WBBM-FM in the past 7 days



US99

* CHICAGD'S HOTTEST COUNTRY *

Past 30-days QSR Users: Adults 18 or older
Lo rome
i

2times

3times

4 times

5 times

6-9times

10 times or more

® who Listened to WUSN-FM in the past 7 days W CHICAGO

Total Ag?%{ﬂy QSR Users: Avg. Monthly QSR Meals:

9.5% or 688,522 of CHICAGO Metro Adults 18 or older Listened to WUSN-FM in the past 7 days.

Adults 18 or older who Listened to WUSN-FM in the past 7 days are 3.9% more likely to use QSRs past mo.,
9.7% more likely to use Sit-Down Restaurants past mo., .5% more likely to use Casinos past yr., 71.4% more
likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

1time

2 times

3times

4 times

5times

6-9times

10times or more

® who Listened to WUSN-FM in the past 7 days

15.6%

12.6%

9.3%

3.2%
B CHICAGO

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

78.2%

71.3%

-

Drank Past 30-days: Adults 18 or older
Any Type of Beer

TS 32.1% M

R s ¥

mwho Listened to WUSN-FM in the past 7 days
CHICAGO Metro Secarborough R2 2025: Sep24-Jul25

Liquor

Wine

Imported Beer
Domestic Light Beer
Domestic Regular Beer

Microbrew / Craft Beer

u CHICAGO

Qual intab

Top-10 Cuisines: Adults 18 or older

Sit-Down Restaurants Used Past 30-days)
15,7
s
j

catee Bagel

Pz medcn  Chiness wings/ Steakhouse Upscale  indisn f

ouse / oot/ eurgers/ Thai /
Cotfes mar Bakery  Sports Bar Other
Asian

 who listened to WUSN-FM in the past 7 days m CHICAGO

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to WUSN-FM in the past 7 days: 20.0%

anerco 25.0%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Spa

Other Gambling

= who Listened to WUSN-FM in the past 7 days

421

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Used Past 30-days: Adults 18 or older

%

6.0%
2.9%
2.2% 986,982 439 686
2,2 G =
[PLE 1.7% Casinos visited past 12 hs: Yes 1a / Cannabis Cigarettes Vape
B CHICAGO = who Listenedto WUSN-FM in the past 7 days B CHICAGO

Radio Stations: WUSN-FM



934,

CHICAGO'S FINEST ROCK

Past 30-days QSR Users: Adults 18 or older
oo (5 IR
i ———

13.9%

® who Listened to WXRT-FM in the past 7 days W CHICAGO

Avg. Monthly QSR Meals:

2times

3times

4 times

5 times

6-9times

10 times or more

Total Monthly QSR Users:
87.5%

likely to smoke cigarettes.

10.1% or 732,421 of CHICAGO Metro Adults 18 or older Listened to WXRT-FM in the past 7 days.
Adults 18 or older who Listened to WXRT-FM in the past 7 days are 3.6% more likely to use QSRs past mo.,
14.4% more likely to use Sit-Down Restaurants past mo., 7.4% more likely to use Casinos past yr., 5.5% more

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

5.8%

10times or more

iy

3.2%
® who Listened to WXRT-FM in the past 7 days
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:

B CHICAGO

Top-10 Cuisines: Adults 18 or older

it-Down Restaurants Used Past 30-days)

nasan

Bagel/  wings/ steakhouse Upscale  indisn f
Donut/  Surgers/ Thai /
Bakery  sporss Bar other

Asian

mwho Uistened to WXRT-FM in the past 7 days W CHICAGO

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to WXRT-FM in the past 7 days. 21.4%

anerco 25.0%

81.5% 71.3%
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older

e
Liquor  perrem 44.9%
Wine

R —

Domestic Light Beer

Domestic Regular Beer  Eysyrn 28.2% v v
Microbrew / Craft Beer MS 41,32‘9% | |
® who Listened to WXRT-FM in the past 7 days W CHICAGO
CHICAGO Metro Secarborough R2 2025: Sep24-Jul25 Qual intab

Slot Machines
Table Games (Craps, Poker, etc.) prfyes 10.4%

Bar / Nightclub
Upscale Restaurant aT2789 6.5%
Stage Show / Concert 5.5% 10.
Sports Betting Bt
spa B 325
Other Gambling 79.8{?7% Casinos visited past 12 hs: Yes

Used Past 30-days: Adults 18 or older

%

13.5%

9.1%
986,982 665135

1a / Cannabis

6.0%

439,686
Cigarettes

® who Listened to WXRT-FM in the past 7 days W CHICAGO

446
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Radio Stations: WXRT-FM

Vape

®who Listened to WXRT-FM in the past 7 days B CHICAGO



o% Audacy

37.7% or 2,749,830 of CHICAGO Metro Adults 18 or older Listened to AUDACY RADIO in the past 7 days.
Adults 18 or older who Listened to AUDACY RADIO in the past 7 days are 10.5% more likely to have a 401K,
18.3% more likely to have an Auto Loan, .3% more likely to Invest/Trade Stocks Online, 2.2% less likely to pay

with their Debit Card.

mﬁélnvestments Owned: Adults 18 or older
Stocks or Stock Options
Mutual Funds 1,_:3,"8%

15.7%

IRA (Individual Retirement Account)

Money Market Funds 1.1%

) 13.7%
Bonds ST 11
Other (Crypto / NFTs / Metals, etc.) gy fi?
529 Plan / College Savings Plan ::3:‘

8080 7.6%
Second Home or Real Estate Property 7.0%
® who Listened to AUDACY RADIO in the past 7 days

B CHICAGO

Financial Services Has and/or Uses: Adults 18 or older

" 5.2% 5.2% 5.0%

Online Bill Home

- o

Credit Card Online Mobile

Checking Debitor ATM  Savings Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home  Improvement
Account Mortgage Loanor Home
Equity Loan

® who Listened to AUDACY RADIO in the past 7 days B CHICAGO

Professional Services Used*: Adults 18 or older

Financial Planner
Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)

R
Estate Planning - i-i:

»
Divorce / Family Attorney "110-::‘ (*Past12 Months)

m who Listened to AUDACY RADIO in the past 7 days m CHICAGO

CHICAGO Metro Scarborough R2 2025: Sep24-Jul25 Qual Intab 1,650
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Real Estate Agent

visa

B Past 3-Months Payment Methods Used: Adults 18 or older

] 12.7% 41,29
16.3%) 6.5% s,
- o a e

Cash App Discover  Store Credit  American  Square Cash  Facebook Samsung Pay

Google Pay

Zelle MasterCard  Debit Card Venmo Apple Pay
Card Express Messenger
mwho Listened to AUDACY RADIO in the past 7 days m CHICAGO

(Radio Stations: WBBM-AM OR Radio Stations: WBBM-FM OR Radio Stations: WBMX-FM OR Radio Stations: WSCR-AM OR Radio Stations: WUSN-FM OR Radio Stations: WXRT-FM)




NEWSRADIO

mﬁélnvestments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs [ Metals, etc.)
529 Plan / College Savings Plan

Second Home or Real Estate Property

® who Listened to WBBM-AM in the past 7 days

2,539,937

34.9%
20.9%
17.4%
19.2%
13.1%
3 16.0%
822,852 11.3%
9.1%
592,661 [IFRTH
8.6%
582,385 8.0%
L 6.6%
EXEl 7.0%
B CHICAGO

3,158,466 43.0%

9.8% or 713,201 of CHICAGO Metro Adults 18 or older Listened to WBBM-AM in the past 7 days.
Adults 18 or older who Listened to WBBM-AM in the past 7 days are 4.9% more likely to have a 401K, 11.9%

more likely to have an Auto Loan, 21.5% less likely to Invest/Trade Stocks Online, 4.3% more likely to pay with
their Debit Card.

Financial Services Has and/or Uses: Adults 18 or older

27% 2% 36 45% 3.5% 3.6%

15.7%)
e P i Y sy

cons

Checking  Debit or ATM

Credit Card Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home  Improvement
Account Mortgage Loanor Home
Equity Loan
m who Listened to WBBM-AM in the past 7 days B CHICAGO

Savings Online Mobile Online Bill

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Divorce / Family Attorney

w who Listened to WBBM-AM in the past 7 days
Scarborough R2 2025: Sep24-Jul25

CHICAGO Metro

1,343,289

1,249,720 17.2%
585,680 JEXS
52.8%
3.0%
17%
1%

18.4%

13.5%
10.4%
9.8%

1.3% (*Past 12 Months)
1.0%
m CHICAGO
Qual Intab

438

B Past 3-Months Payment Methods Used: Adults 18 or older

13‘5%11.2!6
16.3%) 5.7%
4.3%
1.5% A
ol . e

Store Credit  American  Square Cash  Facebook Samsung Pay
Card Express Messenger

m CHICAGO

Discover

MasterCard  Debit Card Venmo ApplePay  GooglePay  Cash App

Zelle

PayPal

visa

= who Listened to WBBM-AM in the past 7 days

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Radio Stations: WBBM-AM
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mﬁélnvestments Owned: Adults 18 or older

401K Plan oy

3,158,466

IRA (Individual Retirement Account) py=byes

Stocks or Stock Options

26.3%
15.6%
17.4%

1,912,819

Mutual Funds  perreres

9.5% or 692,252 of CHICAGO Metro Adults 18 or older Listened to WBBM-FM in the past 7 days.
Adults 18 or older who Listened to WBBM-FM in the past 7 days are 9.8% more likely to have a 401K, 11.8%

more likely to have an Auto Loan, .8% less likely to Invest/Trade Stocks Online, .1% less likely to pay with their
Debit Card.

Financial Services Has and/or Uses: Adults 18 or older

Money Market Funds 057 134 n';)rl%
15.2% .
Bonds 822,852 11.3% .
Other (Crypto / NFTs / Metals, etc.) - 8% - B o 5% asw 48% 3
e 502,61 EEDT o 2.8% .
529 Plan / College Savings Plan “,'% Checking Debitor ATM  Savings  CreditCard  Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
6% Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home  Improvement
A Account Mort, Loa Hi
Second Home or Real Estate Property 1.0% < gage : q:g uﬂe
® who Listened to WBBM-FM in the past 7 days ' CHICAGO ¥ who Listened to WBBM-FM in the past 7 days B CHICAGO
. . 3 —
Professional Services Used*: Adults 18 or older Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service 1 uu')ag . .15 a%
Online Investing / Stock Trading . i
Accountant
Insurance Agent at a Local Office (not online)
16.6%
Real Estate Agent 18.9%) 2% g 10
= 16.3% S7%  41% 2.0%
Estate Planning e e o o 2 - i = =l o |
B . 2.1% (*Past 12 Months) visa PayPal Zelle MasterCard  Debit Card Venmo ApplePay  GooglePay  Cash App Discover  Store Credit  American  Square Cash  Facebook Samsung Pay
Divorce / Family Attorney riﬂ’ﬁ Card Express Messenger
w who Listened to WBBM-FM in the past 7 days m CHICAGO = who Listened to WBBM-FM in the past 7 days m CHICAGO
CHICAGO Metro Scarborough R2 2025: Sep24-Jul25 Qual Intab 407

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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USY99

* CHICAGO'S HOTTEST COUNTRY =

more

9.5% or 688,522 of CHICAGO Metro Adults 18 or older Listened to WUSN-FM in the past 7 days.
Adults 18 or older who Listened to WUSN-FM in the past 7 days are 16.7% more likely to have a 401K, 52.4%

likely to have an Auto Loan, 21.7% less likely to Invest/Trade Stocks Online, 14.6% less likely to pay with

their Debit Card.

mﬁélnvestments Owned: Adults 18 or older
o
1,269,109 17.4%
16.5%

i
822,852 11.3%

8.1%
PR 8.0%

10.1%
7.0%

¥ who Listened to WUSN-FM in the past 7 days

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs [ Metals, etc.)
529 Plan / College Savings Plan

Second Home or Real Estate Property
B CHICAGO

Financial Services Has and/or Uses: Adults 18 or older

6.7% 529 5.4% 4.5%

8.9%
- 3.6%

13.9%

o

Checking  Debit or ATM

Credit Card

Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home  Improvement
Account Mortgage Loanor Home
Equity Loan
® who Listened to WUSN-FM in the past 7 days W CHICAGO

Savings Online Mobile Online Bill

Professional Services Used*: Adults 18 or older

Tax Preparation Service 1,343,289 18.4%

Fi ial Plai 2
inancial Planner 1,249,720

Online Investing / Stock Tradi
ne/ e os7 551

Accountant

Insurance Agent at a Local Office (not online)

8.
5.0%
PLLRE] 3.4%
5.2%
3.1%

Real Estate Agent

Estate Planning

'EPast 3-Months Payment Methods Used: Adults 18 or older

a.8% 57%  5.2% g0%

- m

Discover

MasterCard  Debit Card Google Pay

16.3%)
Express

Divorce / Family Attorney rl ;;,:" 17t 12 Manths)
m who Listened to WUSN-FM in the past 7 days m CHICAGO
CHICAGO Metro Scarborough R2 2025: Sep24-Jul25 Qual Intab 421

PayPal Zelle Venmo Apple Pay Cash App Store Credit ~ American  Square Cash  Facebook Samsung Pay
Card Messenger
m who Listened to WUSN-FM in the past 7 days m CHICAGO

All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Radio Stations: WUSN-FM




10.1% or 732,421 of CHICAGO Metro Adults 18 or older Listened to WXRT-FM in the past 7 days.
93‘> ‘ » Adults 18 or older who Listened to WXRT-FM in the past 7 days are 24.1% more likely to have a 401K, 12.3%
more likely to have an Auto Loan, 21.7% more likely to Invest/Trade Stocks Online, 12.7% less likely to pay
CHICAGO'S FINEST ROCK with their Debit Card.

mﬁélnvestments Owned: Adults 18 or older ™ d Financial Services Has and/or Uses: Adults 18 or older

401K Plan  perryrs 3.0%

IRA (Individual Retirement Account) 253597 300%

Stocks or Stock Options
Mutual Funds m 36.0%
Money Market Funds m 2.6%

Other (Crypto / NFTs [ Metals, etc.) M&ﬂ?.‘%

H h h h e
2% £:X 9

- o

. —— o s 2508
529 Plan / College Savings Plan ‘g% Checking Debitor ATM  Savings  Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit (CDs) Home  Improvement
Second Home or Real Estate Property 10.5% Account Mortgage Loan or Home
7.0% Equity Loan

® who Listened to WXRT-FM in the past 7 days B CHICAGO  who Listened to WXRT-FM in the past 7 days B CHICAGO

Professional Services Used*: Adults 18 or older 'EPast 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

1,343,289 18.4%

Fi ial Plai
inancial Planner 1.249,720

Online Investing / Stock Tradi
ne/ e os7 551

Accountant

Insurance Agent at a Local Office (not online) 9

3 5.8%
244 23 JER

Real Estate Agent

23.6% T 12.0%11.2%
16.3%) 6.7% 5.7%
- i e
. _ L

5 4.0%
Estate Planning ik = i = . - :
B . 8% (*Past 12 Months) visa PayPal Zelle MasterCard  Debit Card Venmo ApplePay  GooglePay  Cash App Discover  Store Credit  American  Square Cash  Facebook Samsung Pay
Divorce / Family Attorney 10% Card Express Messenger
w who Listened to WXRT-FM in the past 7 days m CHICAGO = who Listened to WXRT-FM in the past 7 days = CHICAGO

CHICAGO Metro Scarborough R2 2025: Sep24-Jul25 Qual Intab 446
All Graphs and HBIAI Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Radio Stations: WXRT-FM




Adults 18 or older who Listened to AUDACY RADIO in the past 7 days spend an average of 3 days, 2 hours, 54 minutes

and 29 seconds each week with All Forms of Media.
.\ Auda Cy

100.% of Adults 18 or older who Listened to AUDACY RADIO in the past 7 days spend an avg. of 10 hours and 3 minutes each week
listening to All Local AM/FM Radio, representing 13.4% of total time spent with all forms of Media.

BZ=

Weekly
Reach %:

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
Concurrent
v & o 32806 auacy CHICAGO
% of Total

RADIO in the past 7 days

® who Listened to AUDACY RADIO in the past 7 days m CHICAGO
CHICAGO ~ Metro  Scarborough R2 2025: Sep24-Jul25  Qual Intab 1,650 CHICAGO ~ Metro  Scarborough R2 2025: Sep2d-Jul25 ~ Qual Intab 4,132 HUbbCIr Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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(Radio Stations: WBBM-AM OR Radio Stations: WBBM-FM OR Radio Stations: WBMX-FM OR Radio Stations: WSCR-AM OR Radio Stations: WUSN-FM OR Radio Stations: WXRT-FM)




me Adults 18 or older who Listened to WBBM-AM in the past 7 days spend an average of 3 days, 8 hours, 20 minutes and
24 seconds each week with All Forms of Media.

NEWSRADIO 100.% of Adults 18 or older who Listened to WBBM-AM in the past 7 days spend an avg. of 12 hours and 40 minutes each week listening
to All Local AM/FM Radio, representing 15.8% of total time spent with all forms of Media. |

B

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
70:02:44
concurrent
vsoge % who Listened io WBBM-AMin CHICAGO
the past 7 days
% of Total
Weekly H:M:

294%  294%

m who Listened to WBBM-AM in the past 7 days m CHICAGO
CHICAGO Metro Scarborough R2 2025: Sep24-Jul25 Qual Intab 438 CHICAGO Metro Scarborough R2 2025: Sep24-Jul25 Qual intab 4,132 H Ub bq rd Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved. for Anything .

BROADCASTING

Radio Stations: WBBM-AM



Adults 18 or older who Listened to WBBM-FM in the past 7 days spend an average of 2 days, 17 hours, 34 minutes and
49 seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to WBBM-FM in the past 7 days spend an avg. of 10 hours and 1 minutes each week listening
to All Local AM/FM Radio, representing 15.3% of total time spent with all forms of Media.

o7 R

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
Concurrent
UKo istend fo VBBV FM in CHICAGO
the past 7 days
% of Total
Weekly H:M:

® who Listened to WBBM-FM in the past 7 days m CHICAGO
CHICAGO ~ Metro  Scarborough R2 2025: Sep24-Jul25  Qual Intab 407 CHICAGO ~ Metro  Scarborough R2 2025: Sep2d-Jul25 ~ Qual Intab 4,132 HUbbCIr Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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41 seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to WUSN-FM in the past 7 days spend an avg. of 10 hours and 15 minutes each week listening
et e e e to All Local AM/FM Radio, representing 14.6% of total time spent with all forms of Media.

US*99 Adults 18 or older who Listened to WUSN-FM in the past 7 days spend an average of 2 days, 22 hours, 20 minutes and

100.0%

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
70:02:44
Concurrent
usge % who Listened to WUSN-FM in CHICAGO
the past 7 days
% of Total

Weekly H:M:

= who Listened to WUSN-FM in the past 7 days m CHICAGO

CHICAGO Metro Scarborough R2 2025: Sep24-Jul25 Qual Intab 421

CHICAGD ~ Metro  Scarborough R2 2025: Sep24-Jul25  Qual intab 4,132 Hubbard e e veryening
All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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> Adults 18 or older who Listened to WXRT-FM in the past 7 days spend an average of 3 days, 8 hours, 42 minutes and 32
931> ‘ I seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to WXRT-FM in the past 7 days spend an avg. of 12 hours and 44 minutes each week listening
CHICAGO'S FINEST ROCK to All Local AM/FM Radio, representing 15.8% of total time spent with all forms of Media.
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Adults 18 or older who Listened to AUDACY RADIO in the past 7 days spend an average of 2 days, 10 hours, 2 minutes
\ and 4 seconds each week with All Forms of Ad-Supported Media.

. Au d a cy 100.% of Adults 18 or older who Listened to AUDACY RADIO in the past 7 days spend an avg. of 9 hours and 1 minutes each week

listening to Local Ad-Supported AM/FM Radio, representing 15.6% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to WBBM-AM in the past 7 days spend an average of 2 days, 15 hours, 49 minutes and
WBBM 6 seconds each week with All Forms of Ad-Supported Media.
NEWSRADIO 100.% of Adults 18 or older who Listened to WBBM-AM in the past 7 days spend an avg. of 11 hours and 24 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 17.9% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to WBBM-FM in the past 7 days spend an average of 2 days, 1 hours, 25 minutes and
48 seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to WBBM-FM in the past 7 days spend an avg. of 8 hours and 54 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 18.% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to WUSN-FM in the past 7 days spend an average of 2 days, 4 hours, 51 minutes and
U%g 36 seconds each week with All Forms of Ad-Supported Media.
100.% of Adults 18 or older who Listened to WUSN-FM in the past 7 days spend an avg. of 8 hours and 57 minutes each week listening
« CHICAGO'S HOTTEST COUNTRY *

to Local Ad-Supported AM/FM Radio, representing 16.9% of total time spent with all forms of Ad-Supported Media.
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RRCRT

CHICAGO'S FINEST ROCK

Adults 18 or older who Listened to WXRT-FM in the past 7 days spend an average of 2 days, 15 hours, 30 minutes and
55 seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to WXRT-FM in the past 7 days spend an avg. of 11 hours and 3 minutes each week listening to
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o\ Audacy

anavg.of 77.4

minutes/day.

Adults 18 or older who Listened to AUDACY RADIO in the past 7 days spend an average of 8 hours and
17 minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for

(Local Radio delivers 15.6% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Listened to WBBM-AM in the past 7 days spend an average of 9 hours and 7
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

avg. of 97.8 minutes/day. (Local Radio delivers 17.9% of Time with Ad-Supported Media.)
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Adults 18 or older who Listened to WBBM-FM in the past 7 days spend an average of 7 hours and 3
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

avg. of 76.3 minutes/day. (Local Radio delivers 18.% of Time with Ad-Supported Media.)
Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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* CHICAGO'S HOTTEST COUNTRY *

Adults 18 or older who Listened to WUSN-FM in the past 7 days spend an average of 7 hours and 33
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
avg. of 76.7 minutes/day.

(Local Radio delivers 16.9% of Time with Ad-Supported Media.)
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Adults 18 or older who Listened to WXRT-FM in the past 7 days spend an average of 9 hours and 4
m I minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

CHICAGO'S FINEST ROCK avg. of 94.7 minutes/day. (Local Radio delivers 17.4% of Time with Ad-Supported Media.)

Top-13 All Forms of Medm (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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[ 2,749,830 or 100.% of Adults 18 or older who Listened to AUDACY RADIO in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 77.4 minutes every day representing 47.1% of
all time spent daily with Ad-Supported Audio.
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[ 713,201 or 100.% of Adults 18 or older who Listened to WBBM-AM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 97.8 minutes every day representing 52.3% of all
time spent daily with Ad-Supported Audio.
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[ 692,252 or 100.% of Adults 18 or older who Listened to WBBM-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 76.3 minutes every day representing 42.8% of all
time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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[ 688,522 or 100.% of Adults 18 or older who Listened to WUSN-FM in the past 7 days listen to Ad-
_‘ 9 Supported Local AM/FM Radio for an average of 76.7 minutes every day representing 45.8% of all
* CHICAGO'S HOTTEST COUNTRY + time spent daily with Ad-Supported Audio.
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[ 732,421 or 100.% of Adults 18 or older who Listened to WXRT-FM in the past 7 days listen to Ad-
93‘ I Supported Local AM/FM Radio for an average of 94.7 minutes every day representing 51.6% of all

CHICAGO'S FINEST ROCK time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older . Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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2,749,830 or 100.% of Adults 18 or older who Listened to AUDACY RADIO in the past 7 days listen to

.\ Audacy Ad-Supported Local AM/FM Radio for an average of 77.4 minutes every day representing 47.1% of

all time spent daily with Ad-Supported Audio.
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me 713,201 or 100.% of Adults 18 or older who Listened to WBBM-AM in the past 7 days listen to Ad-

: . . o
NEWSHADIO Slupported LO(?a| AM/FM Radio for an av?rage of 97.8 minutes every day representing 52.3% of all
time spent daily with Ad-Supported Audio.
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‘ 692,252 or 100.% of Adults 18 or older who Listened to WBBM-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 76.3 minutes every day representing 42.8% of all
time spent daily with Ad-Supported Audio.
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688,522 or 100.% of Adults 18 or older who Listened to WUSN-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 76.7 minutes every day representing 45.8% of all
time spent daily with Ad-Supported Audio.
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» 732,421 or 100.% of Adults 18 or older who Listened to WXRT-FM in the past 7 days listen to Ad-
93‘> ‘ I Supported Local AM/FM Radio for an average of 94.7 minutes every day representing 51.6% of all

CHICAGO'S FINEST ROCK | time spent daily with Ad-Supported Audio.
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2,749,830 or 100.% of Adults 18 or older who Listened to AUDACY RADIO in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Country, Album
Adult Alternative, All News, and Adult Contemporary.

o\ Audacy
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NEWSRADIO

713,201 or 100.% of Adults 18 or older who Listened to WBBM-AM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are All News, Classic Rock, Adult Contemporary, Album
Adult Alternative, and Classic Hits.
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692,252 or 100.% of Adults 18 or older who Listened to WBBM-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Hot AC, Adult
Contemporary, Rhythmic Oldies, and Alternative.
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* CHICAGO'S HOTTEST COUNTRY *

688,522 or 100.% of Adults 18 or older who Listened to WUSN-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, Pop Contemporary
Hit Radio, Classic Rock, and Hot AC.
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CHICAGO'S FINEST ROCK

732,421 or 100.% of Adults 18 or older who Listened to WXRT-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Album Adult Alternative, Classic Rock, Adult
Contemporary, Classic Hits, and Alternative.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older .
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2,041,008 or 74.2% of Adults 18 or older who Listened to AUDACY RADIO in the past 7 days watch
Ad-Supported Local TV Stations for an average of 108.1 minutes every day representing 34.5% of all
time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older .

584,031 or 81.9% of Adults 18 or older who Listened to WBBM-AM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 140.7 minutes every day representing 37.2% of all

time spent daily with Ad-Supported Video.
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479,246 or 69.2% of Adults 18 or older who Listened to WBBM-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 71.5 minutes every day representing 33.2% of all time
spent daily with Ad-Supported Video.
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* CHICAGO'S HOTTEST COUNTRY *

Avg. Week All Video (Persons & % Reach): Adults 18 or older .
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508,623 or 73.9% of Adults 18 or older who Listened to WUSN-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 84.6 minutes every day representing 32.6% of all time
spent daily with Ad-Supported Video.
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590,869 or 80.7% of Adults 18 or older who Listened to WXRT-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 106.3 minutes every day representing 32.5% of all

time spent daily with Ad-Supported Video.
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2,041,008 or 74.2% of Adults 18 or older who Listened to AUDACY RADIO in the past 7 days watch

.\ Audacy Ad-Supported Local TV Stations for an average of 108.1 minutes every day representing 34.5% of all

time spent daily with Ad-Supported Video.
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584,031 or 81.9% of Adults 18 or older who Listened to WBBM-AM in the past 7 days watch Ad-
. . : o
NEWSHADIO Supported Local TV Stations for an average of 140.7 minutes every day representing 37.2% of all

time spent daily with Ad-Supported Video.
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479,246 or 69.2% of Adults 18 or older who Listened to WBBM-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 71.5 minutes every day representing 33.2% of all time

spent daily with Ad-Supported Video.
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508,623 or 73.9% of Adults 18 or older who Listened to WUSN-FM in the past 7 days watch Ad-
U&gg Supported Local TV Stations for an average of 84.6 minutes every day representing 32.6% of all time

« CHICAGO'S HOTTEST COUNTRY spent daily with Ad-Supported Video.
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» 590,869 or 80.7% of Adults 18 or older who Listened to WXRT-FM in the past 7 days watch Ad-
93‘> { I Supported Local TV Stations for an average of 106.3 minutes every day representing 32.5% of all

CHICAGO'S FINEST ROCK time spent daily with Ad-Supported Video.
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| 2,041,008 or 74.2% of Adults 18 or older who Listened to AUDACY RADIO in the past 7 days watch
.\ AUdacy Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies,

Local News - Morning, Movies, and Dramas.
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Local TVStatmn Programs (Persons & % Reach): Adults 18 or older
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/ 584,031 or 81.9% of Adults 18 or older who Listened to WBBM-AM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies, Local

News - Morning, Dramas, and Movies.
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479,246 or 69.2% of Adults 18 or older who Listened to WBBM-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Comedies, Local News - Evening, Sports, Game
Shows, Local News - Morning, and Local News - Late.
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Local TVStatJon Programs (Persons & % Reach): Adults 18 or older
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508,623 or 73.9% of Adults 18 or older who Listened to WUSN-FM in the past 7 days watch Ad-

Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Comedies, Sports,

Movies, Local News - Morning, and Game Shows.
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CHICAGO'S FINEST ROCK

/ 590,869 or 80.7% of Adults 18 or older who Listened to WXRT-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies, Local
News - Morning, National/Network News, and Movies.
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[ 2,033,580 or 74.% of Adults 18 or older who Listened to AUDACY RADIO in the past 7 days use Ad-
Supported Social Media for an average of 135.8 minutes every day representing 26.5% of all time
spent daily with Ad-Supported Digital Media.
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[ 503,376 or 70.6% of Adults 18 or older who Listened to WBBM-AM in the past 7 days use Ad-
Supported Social Media for an average of 101.6 minutes every day representing 20.5% of all time
spent daily with Ad-Supported Digital Media.
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[ 556,564 or 80.4% of Adults 18 or older who Listened to WBBM-FM in the past 7 days use Ad-
Supported Social Media for an average of 149.2 minutes every day representing 30.1% of all time
spent daily with Ad-Supported Digital Media.
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[ 500,941 or 72.8% of Adults 18 or older who Listened to WUSN-FM in the past 7 days use Ad-
Supported Social Media for an average of 138.7 minutes every day representing 28.5% of all time
spent daily with Ad-Supported Digital Media.
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[ 530,345 or 72.4% of Adults 18 or older who Listened to WXRT-FM in the past 7 days use Ad-
Supported Social Media for an average of 119. minutes every day representing 23.6% of all time
spent daily with Ad-Supported Digital Media.
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daily with Ad-Supported Social Media.
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503,376 or 70.6% of Adults 18 or older who Listened to WBBM-AM in the past 7 days use Ad-
Supported Facebook for an average of 34.6 minutes every day representing 34.% of all time spent
daily with Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Facebook

Instagram

YouTube Video
TikTok

Linkedin

Reddit

X (Formerly "Twitter")
Pinterest

WhatsApp

Snapchat

Others(Rumble, Twitch,Gab, Par...
Blogs/Message Boards (read...

tumblr

Social Media: Adults 18 or older

who Ustened to WBBM-
AMin the past 7 days

T 5%

® who Listened to WBBM-AM in the past 7 days u CHICAGO

Avg. Hours+Minutes/day with all

Facebook
37.7

Instagram
224

YouTube Video
22.1

Facebook
539

Instagram
30.2

LinkedIn
9.2

TikTok Reddit
14.4 7.6

YouTube
Video
19.0

X Pinte
(For.. = res..

® who Listened to WBBM-AM in the past 7 days

H CHICAGO

Avg. Week Ad-Supported Social Media (Persons & % Reach): Adults 18 or olde.‘r

Facebook

Instagram

YouTube Video

TikTok

Linkedin

Reddit

X (Formerly "Twitter")
Pinterest

WhatsApp

Snapchat

Others(Rumble, Twitch, Gab,Pa...

T ey T WU
P — 7
PR il .. m
PO — R
ERIENTE) — T
m-lﬂ.
Cagsesl — sond
PETETES i v
PR TR

Avg. Hours+Minutes/day with Ad-
Supported Social Media: Adults 18
orolder

Blogs/Message Boards (read... m. 4.2% i
tumblr l %.43";6

= who Listened to WBBM-AM in the past 7 days
Scarborough R2 2025: Sep24-jul25

CHICAGO Metro

2:19

CHICAGO

who Listened to WBBM-
AM in the past 7 days

m CHICAGO
Qual intab 438

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Breadcasting, Inc. LLC. All rights reserved.

Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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451,242 or 65.2% of Adults 18 or older who Listened to WBBM-FM in the past 7 days use Ad-
Supported Facebook for an average of 50. minutes every day representing 33.5% of all time spent
daily with Ad-Supported Social Media.
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Avg. Week All Social Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg Minutes/day Spent): Adults 18 or older
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497,050 or 72.2% of Adults 18 or older who Listened to WUSN-FM in the past 7 days use Ad-
Supported Facebook for an average of 60.3 minutes every day representing 43.5% of all time spent
daily with Ad-Supported Social Media.
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Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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530,345 or 72.4% of Adults 18 or older who Listened to WXRT-FM in the past 7 days use Ad-
Supported Facebook for an average of 46.8 minutes every day representing 39.3% of all time spent
daily with Ad-Supported Social Media.
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Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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1,992,529 or 72.5% of Adults 18 or older who Listened to AUDACY RADIO in the past 7 days use Ad-

. . . .
.\ Audacy Supported Facebook for an average of 50.6 minutes every day representing 37.2% of all time spent

daily with Ad-Supported Social Media.
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503,376 or 70.6% of Adults 18 or older who Listened to WBBM-AM in the past 7 days use Ad-
. . o .
NEWSRADIO Su!opor.ted Facebook for an afverage .of 34.6 minutes every day representing 34.% of all time spent
daily with Ad-Supported Social Media.
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451,242 or 65.2% of Adults 18 or older who Listened to WBBM-FM in the past 7 days use Ad-
Supported Facebook for an average of 50. minutes every day representing 33.5% of all time spent
daily with Ad-Supported Social Media.
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Reach % 73.0% Social Media: Adults 18 or older
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497,050 or 72.2% of Adults 18 or older who Listened to WUSN-FM in the past 7 days use Ad-
Supported Facebook for an average of 60.3 minutes every day representing 43.5% of all time spent
daily with Ad-Supported Social Media.
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» 530,345 or 72.4% of Adults 18 or older who Listened to WXRT-FM in the past 7 days use Ad-
93‘> { I Supported Facebook for an average of 46.8 minutes every day representing 39.3% of all time spent
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0\ Audacy

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 198,034;
Local Radio: 173,238; Social Media: 126,268; Local TV: 76,257; Non-Prem. Cable: 72,365
reaching Adults 18 or older who Listened to AUDACY RADIO in the past 7 day
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NEWSRADIO

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 62,189;
Local Radio: 45,005; Social Media: 36,931; Local TV: 22,839; Non-Prem. Cable: 21,844

reaching Adults 18 or older who Listened to WBBM-AM in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 45,135;
Local Radio: 42,875; Social Media: 29,690; Local TV: 15,954; Non-Prem. Cable: 14,980
reaching Adults 18 or older who Listened to WBBM-FM in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 50,306;
Local Radio: 43,490; Social Media: 29,606; Local TV: 18,616; Non-Prem. Cable: 16,558
reaching Adults 18 or older who Listened to WUSN-FM in the past 7 days.
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CHICAGO'S FINEST ROCK

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 57,689;
Local Radio: 46,801; Social Media: 34,407; Local TV: 22,549; Non-Prem. Cable: 22,113
reaching Adults 18 or older who Listened to WXRT-FM in the past 7 days.
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Top-13 Out—af-Home Media (Persons & % Reach): Adults 18 or older
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Movie Theaters m

® who Listened to AUDACY RADIO in the past 7 days

bresiid _
Usage 5

2,404,465 or 87.4% of Adults 18 or older who Listened to AUDACY RADIO in the past 7 days spend
an average of 46.8 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 46.9 minutes/day.
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Top-13 Out—af-Home Media (Persons & % Reach): Adults 18 or older
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657,835 or 92.2% of Adults 18 or older who Listened to WBBM-AM in the past 7 days spend an
average of 35.5 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 59.3 minutes/day.
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Top-13 Out—af-Home Media (Persons & % Reach): Adults 18 or older
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® who Listened to WBBM-FM in the past 7 days

570,121 or 82.4% of Adults 18 or older who Listened to WBBM-FM in the past 7 days spend an
average of 43.4 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 46.2 minutes/day.
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638,110 or 92.7% of Adults 18 or older who Listened to WUSN-FM in the past 7 days spend an
average of 55.2 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio

Stations Out-of-Home for an average of 46.5 minutes/day.

§§§§§§§§§§§§f

® CHICAGO

Top-13 Out—af—Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Billboards & Signs (Weekly Drivers)
5

AM/FM Radio
53.3

Walking in Towns,

Cities, Downtown
Areas Shopping Malls
20.7 17.0

SiriusXM
13.4

Billboards & Signs (Weekly
Drivers)
40.9

AM/FM Radio
40.5

Walking in Towns,
Cities, Downtown

Areas
22.6

Restaurants &

B

Movie
Theaters
145

Shopping Malls
18.3

Grocery

SiriusXm Stores
13.0 9.2

Spotify
Retail 5.0
dca | Store
s Gas Dr
75 ISEE u..

 who Listened to WUSN-FM in the past 7 days

B CHICAGO

Top-13 Ad-. Suggorted Out-of-Home Media (Persons & % Reach): Adults 18 or older

% Time:

(Averoge week]
Grocery Stores

Billboards & Signs (Weekly Drivers)

AM/FM Radio

Gas Stations/Convenience Stores
Shopping Malls

Restaurants & Bars

Podcasts

Drug Stores

Retail Stores

Movie Theaters

Public Transit

Health Clubs/Gyms

CHICAGO

Persans

d
—Jm——

-!m.

R

leas e 10

= who Listened to WUSN-FM in the past 7 days
Scarborough R2 2025: Sep24-Jul25

Metro

Avg. Hours+Minutes/day with Ad-
Supported Out-of-Home Media:
Aduits 18 or older

who Listened to WUSNFM
in the past 7 days

§
H

m
o
ES

CHICAGO

=8 [ I
0 o
R R R R

Ly
o
R

m CHICAGO

Qual Intab

421

All Graphs and soefa.ai Data Modeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
.....== o5

Billboards & Signs (Weekly
Drivers)
55.2

AM/FM Radio
46.5

Walking in Towns,
Cities, Downtown
Areas Shopping Malls
207 17.0

Health
Clubs/Gym | Public
Restaurants S Transit
& Bars 13.0 12.8
16.3
Retai | Groc
| ery
Movie Store | Store
Theaters s
131 8.1 8.1

Billboards & Signs
(Weekly Drivers)
409

AM/FM Radio
37.5

Walking in
Towns, Cities,
Downtown
Areas
22,6

Restaurants &
Bars
15.0

Health
Clubs/Gyms
14.9

Movie
Theaters
14.5

Grocery
Stores...

= who Listened to WUSN-FM in the past 7 days

Radio Stations: WUSN-FM

m CHICAGO

* Share of Everything
for Anything _



ERXRT

CHICAGO'S FINEST ROCK

Top-13 Out—af-Home Media (Persons & % Reach): Adults 18 or older
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u who Listened to WXRT-FM in the past 7 days

683,498 or 93.3% of Adults 18 or older who Listened to WXRT-FM in the past 7 days spend an
average of 45.3 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 57.4 minutes/day.
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2,404,465 or 87.4% of Adults 18 or older who Listened to AUDACY RADIO in the past 7 days spend an
.\ Audacy average of 46.8 minutes per day driving, seeing Billboards and Signs representing 30.3% of all Time Spent

with Ad-Supported Out-of-Home Media.
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me >657,835 or 92.2% of Adults 18 or older who Listened to WBBM-AM in the past 7 days spend an average of

NEWSRADIO

35.5 minutes per day driving, seeing Billboards and Signs representing 25.% of all Time Spent with Ad-
Supported Out-of-Home Media.
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570,121 or 82.4% of Adults 18 or older who Listened to WBBM-FM in the past 7 days spend an average of

43.4 minutes per day driving, seeing Billboards and Signs representing 25.3% of all Time Spent with Ad-
Supported Out-of-Home Media.
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U%g 638,110 or 92.7% of Adults 18 or older who Listened to WUSN-FM in the past 7 days spend an average of

55.2 minutes per day driving, seeing Billboards and Signs representing 36.1% of all Time Spent with Ad-
* CHICAGO'S HOTTEST COUNTRY + Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Weekly

. Out-of-Home Media: Adults 18 or older
i) "Share of Ad-Supported OOH Media"

who Listened to WUSN-FM CHICAGO
in the past 7 days

82.4% 83.6%
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BRXRT

CHICAGO'S FINEST ROCK

683,498 or 93.3% of Adults 18 or older who Listened to WXRT-FM in the past 7 days spend an average of

45.3 minutes per day driving, seeing Billboards and Signs representing 29.3% of all Time Spent with Ad-
Supported Out-of-Home Media.

Weekly
Reach %

93.3%
83.6%

% of Weekly

29.6%

Weekly
Total
Persons
X 6,001,619
Billboards & Signs
(Weekly Drivers)

4,720,220
AR/FM Radio
Average
Daily Minutes
with Ad-Supported
OOH Media:

® who Listened to WXRT-FM in the past 7 days

CHICAGO
All Graphs and soefa.ai Data Medeling Copyright © 2025 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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2,404,465 or 87.4% of Adults 18 or older who Listened to AUDACY RADIO in the past 7 days spend
an average of 46.8 minutes per day driving an average of 27.2 miles each day and are 29.3% more
likely to use Route 53 than the Metro average.

% Audacy

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
Dan v oresway (0741 0™ | 50575 | SO0 e 1%
Kennedy Expressway (1-90/1-94) ggietrs 11,4%18'5% 60617 prge 1.10% 1625 60606 3519.646%
SI————— - oosts sovt1 PSP — 1%

Tristate Tollway (1-294/1-94) % 60638 P —na % 60101 P 072 %
Edens Expressway (1-94) (58 o e 60634 LA 0611 ' 1.15%
Harlem Avenue [ o % 60028 P 10 60618 RS o o
1-355/Veterans Memorial Tollway  Phkeny . La0% 60630 m 1.20% 60614 m 0.81%
Route 59 P 1157, 060 1,045 " 60008 S oo
us 30 e 60605 P e 60564 B o %
157 P Vi 60614 e 60637 22
Stevenson Expressway (I-55) poopes - 128% 60073 P 07y, J.o8% — 60657 FOE S1a%
US83 vk 105 % 60067 m % m il ﬁ 60148  prgrs i
Cicero Avenue B —  17-5% 60410 D oo 0 B & 60607 e 0.6354
Route 34 (Ogden Avenue) B 0% 60033 P Lo 60632 L 0.coic
LaGrange Road 1.2% 60101 . 0.85% 60096 S 0.68%
Route 38 (Roosevelt Road) no% 46368 R 0.83% 60602 P o-08%
Western Avenue 111-5?:% 60660 M 0.83% 60453 %0-57%
Route 53 109% 46323 R O 60048 o Gea
Route 64 (North Avenue) [zriis DT 60506  prgprn X Sl 60506 e 07y 2
Us20 [ et 60565 M 0.80% 60640 m 0:60%
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Route 41 B 615 RSy 46307 P et 60080 B 005%"
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- o505 s sosos PR "
Route 45 L% an"iwu R LD 60016 o1 O 60610 P e >
165 I M o7l P e s s 60585 P e 7% 60641 0 e
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657,835 or 92.2% of Adults 18 or older who Listened to WBBM-AM in the past 7 days spend an
average of 35.5 minutes per day driving an average of 20.7 miles each day and are 188.5% more

NEWSRADIO
likely to use Bishop Ford Freeway than the Metro average.
Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
Dan Ryan Expressway (-50/+94) 00— 1™ | 509 [ ——" | o1 P ——— ¢
Trsate Tolvuny (1254/1-90) 0 s 2% | 60517 AT, o
e R T o2 HEBTE— 2ok
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Esenhower Epressway (120] s BT o010 BT
Western Avenue poaios - 18.5% 60610 [RSREIM——S 170% 60073 |[PEmm——. 0.93%
1355/Veterans Memoria Tolluey S oty — o soses [ ome
Route 3 (Oaden Avenue) B T 7% o061 JEgEEEE— 1 ag | o EEe
Bishop Ford Freeway [OOSR o cr s 13.2% 60137 [Ope— 1.40% ® e 60565 [FUSIREN o.85%
w 34% e F 0.84%
usso 772,174 10.6% 13.1% 60005 0.55% Hl ﬁ 54935 i [.08%
22% 0.81%
Route 41 [styviy 8.1% 13% 60614 60504 m@x
e e — seses TR costs. T, 00
Route 53 [5iS08% — 10.6% 60565 [P ey L0% 60007 [N 0.80%
). . 79%
US 20 F o o5 46375 BT ooon % 60640 [RFENRE. 07
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Touhy Avenue e S0 60930 PRI 1o 60433 T O7%
LaGrange Road [ 3% 60526 [P O 60563 B Gusd
Route 45 9%, Avg. Hours+Minutes/day Driving: | 60543 m 0:36% 60620 m 0-7a%
Ronald Reagan Memorial Tollway (I-88) m 9.5% Adults 28 orolder 60047 (SIS 0.04% 60638 m‘u%”‘%
Route 9 oy soicr pamgg oo
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570,121 or 82.4% of Adults 18 or older who Listened to WBBM-FM in the past 7 days spend an
average of 43.4 minutes per day driving an average of 25.3 miles each day and are 48.6% more likely
to use Stevenson Expressway (I-55) than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

Kennedy Expressway (1-90/1-94)
Dan Ryan Expressway (I-90/1-94)
Eisenhower Expressway (1-290)
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Route 59
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Route 64 (North Avenue)
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us 20

Route 41
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Ronald Reagan Memorial Tollway (I-88)
Route 38 (Roosevelt Road)

Route 53

us a3
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Jane Addams Memorial Tollway (I-90)
Fullerton Avenue

W who Listened to WBBM-FM in the past 7 days
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Scarborough R2 2025: Sep24-Jul25
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

Dan Ryan Expressway (1-90/1-94)
us 30

Kennedy Expressway (1-90/1-94)
Route 53

Route 59
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US 14 (Northwest Highway)
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638,110 or 92.7% of Adults 18 or older who Listened to WUSN-FM in the past 7 days spend an
average of 55.2 minutes per day driving an average of 32.1 miles each day and are 91.9% more likely

to use Route 53 than the Metro average.

Top-26 Residential Zip Codes: Adults 18 or older
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B

CHICAGO'S FINEST ROCK

683,498 or 93.3% of Adults 18 or older who Listened to WXRT-FM in the past 7 days spend an
average of 45.3 minutes per day driving an average of 26.3 miles each day and are 95.% more likely
to use Ronald Reagan Memorial Tollway (I-88) than the Metro avera

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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® who Listened to WXRT-FM in the past 7 days

CHICAGO Metro

Scarborough R2 2025: Sep24-Jul25
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Top-26 Employment Zip Codes: Adults 18 or older
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Top Residential Zip Codes: (Adults 18 or older who Listened to WBBM-AM in the past 7 days)
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Top Residential Zip Codes: (Adults 18 or older who Listened to WBBM-FM in the past 7 days)
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Top Residential Zip Codes: (Adults 18 or older who Listened to WUSN-FM in the past 7 days)

f LS
A4 5314
2,796
41
1676 e
5 BOB1D
e W
S0l
002
20580 5 P az30a
2,354 - 4z
: n
2447 20
F37 4E385 | 45383
2A57 | 1629
1
© 2025 Mapbox © OpenStreetMap
CHICAGO Metro Scarborough R2 2025: Sep24-Jul25 Qual intab 421

@ 2025 Hubberd Broadcasting, Inc. LLC. All rights reserved

All Graphs and soefa.oi Data Modeling Copyrig:

BO177
1106
&0178 mﬁ‘:
1002 :
: 7S
2218
B0554
781
871
1507
“g0sEs
2,481
0544
om0 1182
2354
2L B NnanC =

Radio Stations: WUSN-FM

x5z

~ ||| SUM(Aduits 18 or older ...
—

32 16,773
£0004
530
2 - =
N 50106 Fr=if
382 538
B0
6
B &0
£0126
2212 1,831
523
29
Bosz7
5 | 2882
55
457 .
- 45
571
e W
316 i
ik 0428
78
1763
e Egaz8
o T |as321 #6322
1,456 [1723
a1 VRN iy

*

* CHICAGOD'S HOTTEST COUNTRY *

snare of Everything
for Anything

soefa.ai



33,281

i

Top Residential Zip Codes: (Adults 18 or older who Listened to WXRT-FM in the past 7 days) SUM(Adults 18 or older __

» FINEST ROCK

Share of Everything

SOEfa.ai for Anything

Radio Stations: WXRT-FM



o\ Audacy

930,384 or 33.8% of Adults 18 or older who Listened to AUDACY RADIO in the past 7 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 9.4 minutes every day representing 36.5% of all
time spent daily with All forms of Print Media.

Avg. Week All Print %eﬂg'iq (Persons & % Reach): Adults is or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)
Magazines

New York Times (Sunday)

New York Times (Daily)

Wall street Journal (Daily)

Catalogs

USA Today (Daily)

= who Listened to AUDACY RADIO in the past 7 days

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who Listened to AUDACY RADIO

CHICAGO
in the past 7 days

H CHICAGO

R X

1.7%

Local Daily
Newspaper(s)
(Sunday)
132

Local Daily
New York Times Newspaper(s)
(Daily+Sunday) (Daily
a3 87

New York Times
(Daily)
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NEWSRADIO

283,805 or 39.8% of Adults 18 or older who Listened to WBBM-AM in the past 7 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 13. minutes every day representing 41.2% of all
time spent daily with All forms of Print Media.
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spent daily with All forms of Print Media.
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* CHICAGO'S HOTTEST COUNTRY +

223,039 or 32.4% of Adults 18 or older who Listened to WUSN-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 7.8 minutes every day representing 34.8% of all time
spent daily with All forms of Print Media.
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253,392 or 34.6% of Adults 18 or older who Listened to WXRT-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 10. minutes every day representing 35.5% of all time
spent daily with All forms of Print Media.
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